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SH
AC - Synergistic H

aw
aii Agricultural Council, consists of 3 Haw

aii com
m

odities: 
Coffee (represented by HCA), Flow

ers/Horticultural (represented by HFN
A), papayas 

(represented by HPIA) 

M
AP - M

arket Access Program
 

M
AP is a program

 adm
inistered by the USD

A’s Foreign Agricultural Service (FAS) 
targeting export m

arkets w
ith our product.  In 2016, the target m

arket for Haw
aii Coffee 

is Canada.  

FAS is the entity funding our Botaniguard program
 via our Technical Assistance for 

Specialty Crops (TASC) grant.   The grants w
ere w

ritten by SHAC, w
ith lots of guidance 

and assistance from
 both HCA representatives and also our grant adm

inistrator.  O
ur 

current TASC funds only allow
 for one year of funding. 



FAS requires any com
m

odity group that receives a TASC grant to also access their 
M

AP grant program
.  M

inim
um

 grant am
ount is $100,000.  For that am

ount, a 10 
percent co-pay is required ($10,000). 

FAS is looking for a 10-to-1 return on their m
oney.  So, for their $100,000 in 

investm
ent they are looking for exports totaling $1 m

illion or m
ore - particularly to our 

target m
arket.  

W
E M

UST SUCCEED
 W

ITH THE M
AP PRO

G
RAM

 TO
 CO

N
TIN

UE TO
 ACCESS THE 

TASC G
RAN

T FO
R BO

TAN
IG

UARD.  
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2015 REPO
RT TO

 FAS FO
R HAW

AII CO
FFEE SALES TO

 CAN
AD

A: 

2010: $277,975 

2011: 152,620 

2012: 1,410,535 

2013: 572,340 

2014: 1,511,245 

2015: 340,621 
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r 2016. 

W
ho

 can help
 w

ith the co
-p

ay fo
r 2017?
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O

KKEEPIN
G
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G
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M

PLIAN
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G
RAN

T W
RITIN

G
 

-REPO
RTS O

F SALES TO
 EXPO

RT M
ARKETS, AN

D
 TO

 CAN
AD

A IN
 PARTICULAR.  

W
E CAN

 HAVE THIS D
O

N
E IN

 AN
 AN

O
N

YM
O

US FASHIO
N

 SO
 THAT CO

M
PAN

Y 
D

ETAILS ARE N
O

T SHARED…
BUT W

E M
UST SHO

W
 SO

M
E SUCCESS W

ITH THE 
M

ARKETIN
G

.   

-SUPPO
RT FO

R THE TASC PRO
G

RAM
: CO

N
TIN

UE TO
 D

O
 SURVEYS, PURCHASE 

BO
TAN

IG
UARD, SPRAY AT THE CO

RRECT TIM
E FO

R YO
UR FARM

.  

 TH
E M

ARKET ACCESS PRO
G

RAM
 IS IM

PO
RTAN

T, AN
D

 USEFUL…
AN

D
 W

E ARE 
H

EAD
ED

 IN
 TH

E RIG
H

T D
IRECTIO

N
.  BUT W

E N
EED

 M
O

RE H
ELP FRO

M
 TH

E 
M

EM
BERSH

IP TO
 SEE IT TH

RO
UG

H
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